
Resources
Write a Market Entry Strategy Report with 
Perplexity Computer
Thanks for watching the session! Here are a few resources that are particularly relevant to 
what we covered:



Session Files & Info

S ession GitHub Repo

Slides

Prerequisites


An active Perplexity subscription with access to Computer and sufficient available 
credits; Computer requires an active subscription, and credit consumption depends 
on task complexity.

Be signed in before the webinar and confirm that Computer appears in your 
Perplexity workspace; no separate software installation is required.

Prepare a short company description covering:


What the company sells

Who its target customers are

Its main differentiators

Strategic priorities

Important capabilities and constraints


Alternatively, use the sample company context provided during the session.



More Resources:

[ TUTORIAL] Perplexity Computer Review: Hands-On Parallel AI Test

[TUTORIAL] Perplexity Labs: A Guide With 5 Practical Examples

[TUTORIAL] Perplexity's Comet Browser: A Guide With Examples

[BLOG] Perplexity vs ChatGPT: Which AI Assistant Should You Choose?

[BLOG] AI Agents Business Applications: Examples, Benefits, Challenges

[BLOG] The Best AI Agents in 2026: Tools and Frameworks Compared

[BLOG] What Is Prompt Engineering? A Detailed Guide For 2026

[COURSE] Generative AI for Business

[COURSE] Understanding Prompt Engineering

[COURSE] Introduction to AI Agents

[COURSE] Gen AI Agents: Transform Your Organization

[SKILL TRACK] AI Business Fundamentals

[CODE ALONG] Create GPTs to Automate Go-To-Market Research

[WEBINAR] AI Agents For Business: The Leader's Guide to AI Agents

[WEBINAR] Reengineering Your Business Using AI
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Happening soon!
Everyone stops at 10...

We’re turning AI up to 11.



Turn weeks of work into days. Which AI projects to kill, why many AI-proof skills aren't 
technical, and what engineering looks like once agents write your code.



Eight sessions from Google, AWS, Microsoft, Cloudera, Honeywell, DataRobot, Fifth Third 
Bank, and more.

Oct. 1 , 2026 ·  9 AM – 4 PM ET

11x

Don’t Forget!

DataCamp has acquired Optima - 
Read the Announcement

Subscribe to the 


DataFramed podcast

New to DataCamp?

L earn on the go using the DataCamp 
mobile app


E mpower your business with world-
class data and AI skills with 
DataCamp for busines

https://github.com/michalkrzyzanowski-ai/perplexity-market-entry-kit/tree/main
https://media.datacamp.com/cms/company-brain-to-market-entry.pdf
https://www.perplexity.ai/computer
https://www.datacamp.com/tutorial/perplexity-computer
https://www.datacamp.com/tutorial/perplexity-labs
https://www.datacamp.com/tutorial/comet-perplexity
https://www.datacamp.com/blog/perplexity-vs-chatgpt
https://www.datacamp.com/blog/ai-agents-business-applications
https://www.datacamp.com/blog/best-ai-agents
https://www.datacamp.com/blog/what-is-prompt-engineering-the-future-of-ai-communication
https://www.datacamp.com/courses/generative-ai-for-business
https://www.datacamp.com/courses/understanding-prompt-engineering
https://www.datacamp.com/courses/introduction-to-ai-agents
https://www.datacamp.com/courses/gen-ai-agents-transform-your-organization
https://www.datacamp.com/tracks/ai-business-fundamentals
https://www.datacamp.com/code-along/create-gpts-to-automate-go-to-market-research
https://www.datacamp.com/resources/webinars/ai-agents-for-business-the-leaders-guide-to-ai-agents
https://www.datacamp.com/webinars/reengineering-your-business-using-ai
https://events.datacamp.com/radar-11x-ai
https://events.datacamp.com/radar-11x-ai
https://events.datacamp.com/radar-11x-ai
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https://events.datacamp.com/radar-11x-ai
https://www.datacamp.com/business/ai-native
https://www.datacamp.com/blog/datacamp-has-acquired-optima
https://www.datacamp.com/podcast?utm_source=gotowebinar&utm_medium=webinar&utm_campaign=230208_1-b2b-webinar_2-b2b_3-all_4-na_5-na_6-resources-lp_7-na_8-wbnr-gw_9-na_10-bau_11-podcast
https://www.datacamp.com/podcast?utm_source=gotowebinar&utm_medium=webinar&utm_campaign=230208_1-b2b-webinar_2-b2b_3-all_4-na_5-na_6-resources-lp_7-na_8-wbnr-gw_9-na_10-bau_11-podcast
https://www.datacamp.com/mobile
https://www.datacamp.com/mobile
https://www.datacamp.com/business
https://www.datacamp.com/business

